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Morehouse College established the Entrepreneurship Center (MCH
in October of 2004 under the Division of Business and Economics
it has grown from an innovative business start-up into what is now
widely regarded as a progressive and award winning national modg
for the development of entrepreneurship through training,
scholarly research and consultant services. OAlthough the progra
administered by the Busine&dministration and Economics

Division it@ important to emphasize thgtte Entrepreneurship Center
is expanding entrepreneurship by making it a college-wide initiative
and exploring all the vast resources Morehouse hagao$tates
John EWilliams, dean of the Division of Busine&gministration

and Economics.
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Initial Goals

¥Improve smdl business growth

¥Offer training, workshops, and seminars
¥|dentify procurement opportunities

¥Provide research and advisory services
¥Motivate & expose students to entrepreneurship

M CEC Process | mprovement Benebts

The MCEC isat the forefront of processimprovement providing
the latest best practicesfor product and service development by enabling
organizationsto do the following:
¥L inking management and engineering activities with business objectives
¥Expand the scope of and visibility of engineering activities to ensure that
the product or service meets customer expectations
¥Incorporate lessons learned from additiona areas of best practice
(e.g., measurement, risk management, Pnancial and marketing)
¥Implement measurabl e process improvement practices
¥Address organizational functions critical to their products and services
¥Fully comply with rlevant | SO standards

Primary Program Focus

The US Department of Defense® Mentor ProtZgZ Program (MPP) which
assists small businesses (protZgZs) in successfully competing for prime
contract and subcontract awards by partnering with large companies
(mentors) under individua project based agreements.

(rhe response to our offeringsis
proof positive that the Center®
programming isright on target.
Injust 3 years, weQve been able to
make sizeable inroads into some
of the nation@leading defense
contractors and continue to build
a brm foundation for expanded
growthQ says MCEC program
director Tiffany R. Bussay.
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Recent Mentor-Protégé Agreements

¥Systems Engineering B »
¥| SO 9000 Certibcation < %\
)

¥Consulting & Appraisal

¥l ean Six SigmaTraining
¥Information Assurance b £ %
¥Circuit Board Manufacturing St A
¥Metal Component Manufacturing ' '

Future Agreements

¥Robaotics
¥Radio Frequency Identibcation Devices (RFID)
¥Enhanced security assurance

Program Strengths:

¥Adherence to schedule deadlines
¥Effective Communications
¥Responsiveness to Staff
¥Technica Competence
¥Quadlity of Ddliverables

Partners

¥EDS
¥L ockheed Martin

¥DISA

¥AT&T

¥Department of Energy
¥Nationa Geospatial Agency
¥Northrop Grumman

¥ -3 Titan

¥BoozPAllen Hamilton

¥US Navy
¥USArmy
¥USAIr Force
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Outcomes for Students
¥Recruitment initiatives for student participants
¥Internships

¥Scholarships
¥New waysto bring practical business experience to the classroom

Who should attend:
¥Smadll- to Mid-Size Business Owners and Manager

¥Start-Up Business Owners and Managers
¥Entrepreneurs

“STRATEGIES FOR SMALL
BUSINESS SUCCESS”

Whether you are looking to starta

business or take yours to the next level
this conference has something for you!

The US Small Business Administration reports that approximately
600,000 small businesses are started every year with over 54 percent
having fewer than bve employees.

Learn what training is separating the successes from the failures!
The inaugural Morehouse College Entrepreneurship Conference
hosted by the US Department of Energy is a unique event that
showcases probtable businesses, with power ful speakersand
relevant seminars that equips companies with, “Strategies for
Small Business Success.O

CProcurement OpportunitiesQisthetopic for the federal

prime contractors and government panel representatives from the
Department of Energy, L ockheed Martin, Boeing, L3 Titan,

Booz Allen Hamilton and other federal agencies.
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Growing & Sustaining Your Business

This seminar is designed to introduce the concepts of getting your business
off the ground.

3 Key Segments: 2
1) Financia goals
2) Marketing goas
3) Operationd gods

Thisworkshop isamust for small business owners and managers who

are passionate about growing their business. See how you can sustain and
grow your business when you focus on critical processimprovement aress.
Use thisworkshop to gain new insghtsinto the issues smal businesses
struggle with daily. Explore the steps you can take to ensure growth. Take
home operational strategies for immediate implementation.

Listen and learn from leading speakers from the world of defense and
government and how they can make a difference in your organization.
Attend this conference and Pnd out how you can partner with the
Entrepreneurship Center to secure contractsin the growing federa industry.

Welook forward to seeing you on
Thursday, January 31, 2008, 9:00AM D3:00 PM.
at the M orehouse College Entrepreneur ship Center.
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A *

8:00am
¥Regidiration

8:30- 9:15am
¥Professona Networking Breskfast

9:30 B10:45am
¥Executive Roundtable Discussion BDoing Business with
Federal Defense Contractors

9:30 B10:45am
¥Starting a Business DL ook before you Lesp

11:00- 12:15pm
¥Business SkillsWorkshops & Business Success Stories

12:30-1:15pm .
¥2007 Morehouse Student(@ Business Showcase

1:30BD3:00pm
¥ uncheon

¥Keynote Address
¥Presentation of MCEC Awards
¥Closing Ceremony

*This scheduleis subject to change.
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7y Opportunities

ConferenceHost  $30,000
¥Opportunity to welcome participants at opening and closing events
¥Organization® name and logo displayed prominently at al events

¥2 Award Presenters at luncheon ceremony

¥2 tables (16 priority seets) at awards luncheon (2 seats for students)

¥16 full conference registrations

¥Full page advertisement on conference program@ back cover
¥Prominent listing on conference marketing material and event signage
¥Prominent listing on Morehouse Entrepreneurship Center web page with
alink to your organization@website

General Session Sponsors — $20,000

¥Organization® name and logo on signage outside of workshops

¥Representation from your organization to lead panels or discussionson
conference topics

¥Award Presenter at luncheon ceremony

¥1 table (8 priority sests) at awards luncheon (2 seats for students)

¥8 full conference regigtrations

¥Full page advertisement in conference program

¥L isting on Morehouse Entrepreneurship Center web page with alink to
your organization@website
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Pre-Awards Network Reception  $15,000

¥Organization® name and logo on signage during the reception

¥Representation from your organization to address students and partici-
pants during networking event

¥Award Presenter at luncheon ceremony

¥1 table (8 priority seats) a awards luncheon (2 seats for students)

¥16 full conference registrations

¥Full page advertisement in conference program

¥L isting on Morehouse Entrepreneurship Center web page with alink to
your organization@website

Conference Bag Sponsor $7,500

¥Organization® name and logo displayed on conference bag

¥Full page advertisement in conference program

¥L isting on Morehouse Entrepreneurship Center web page with alink to
your organization@website

Executive Conference Pen Sponsor  $5,000

¥Organization@information displayed on ofbcia conference pens

¥L isting on Morehouse Entrepreneurship Center web page with alink to
your organization@website

Table Reservations & Advertising
¥Table at Luncheon - $2,500

¥Full Page Program Ads - $2,500
¥Hadf Page Program Ads- $1,500

To con! rm your sponsorship at one of these levelsor to discuss
these partnership opportunitiesfurther, please contact
(A MOREHOUSE Ti" any R Bussey, Progrz.;lm Director at 404-681-2800 x 2291
i COLLEGE Deadline December 14, 2007

Entreprencurship Center

Sh| 830 Westview Drive, SW.

COﬂfereﬂce Atlanta, GA 30314-3773

404-681-2800 phone
404-215-2719 fax
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Reservation Form
Partnership Reservation Form

Please bll in your organization@ name as it should appear on al signage
and literature for the conference.

Organization Name;

Primary Contact:

Title:

E-mail:

Address:

City: Sate ZIPCode

Phone: Fax:

To Reserve Your Partnership Participation Packages
SpOﬂSOfShip, Please select which partnership packages you wish to reserve.

pleasefaxthisformto:  ypre AwardsNetwork Reception $15,000
Ti" any R Bussey, ¥Conference Bag Sponsor $7,500
Program Director at ¥Executive Conference Pen Sponsor $5,000
404-215-2715 ¥Tableat Luncheon Reservation $2,500
¥Full Page Program Advertisment $2,500
¥Half Page Program Advertisment $1,500

Deadline
December 14, 2007
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